Paper / Subject Code: 27911/ Public Relations Campaigns

Time: Two and Half Hours Total Marks: 75

Instructions
1. All Questions are Compulsory
2. All Questions carry equal marks

3. Figures to the right indicate marks
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QI A. What is the role and status of a PR practitioner in his organization? (15Marks)
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Q1.B.What is the Significance and Role of Public Opinion? (15 Marks)
T, S SIHHAT HEw ST fHehT 1T STe? (4 T9)

Q2.A. What’s messaging and how does it influence a communication plan? (15 Marks )
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Q2.B. What are the types of stakeholders? (15 Marks)
TF. R T NTIRH ThT 0T SATed? (24 TTT)
Q3A What are the key principles of media relations in PR? (15 Marks)
T, 3 3 eI Hifea deigiE TE aw HIvrd HATed? (84 TToT)
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Q3.B Explain the process of campaign development. (15 Marks)
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Q4.A What are potential threats to good PR? (15 Marks)
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Q4.B Explain in detail the stages of planning in PR. (15 Marks)
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Q5. Write Short Notes (Any 3) (15 Marks)
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A. pressure groups.
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B. Political Socialization
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C. Budget in PR
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D. Feature Covers
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E. Feedback on a campaign
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